Abstract
new perspectives for the future economic and social development of these countries. The full integration of the Visegrad countries with the European Union is also conducive to the generation of new challenges, especially for economic entities operating in the textile sector, and broadly understood entrepreneurship. Particular attention should be paid to the signing of the so-called "Warsaw Declaration" in 2017 between the countries of the Visegrad Group. The signatories of this document, i.e. the Prime Ministers of the Visegrad Group countries, obliged in this document a. o. to strengthen cooperation on research, technology, innovation and digital transformation of the countries of this region, in particular through the use of EU funds. The document also emphasises co-operation aimed at achieving competitive advantage in the V4 region in preparation for the launch of next-generation mobile services (5G). The "Warsaw Declaration" underlines the importance of startups, which directly translates into the development of entrepreneurship. They were promised to receive help, including Capital support, to allow them to transform into competitive companies. The signatories also committed themselves to making joint efforts to promote innovative startups from the Visegrad Group on the international stage [2] .
Introduction
Entrepreneurship, in addition to competitiveness and innovation, has become one of the most important issues in recent years, related to analysis of economic growth processes in economies, improvement of competitiveness, the creation of new jobs, and increasing the well-being of society. It is perceived as one of the main determinants of economic development. The Europe 2020 Strategy seeks to develop new solutions for the development of entrepreneurship, particularly through solutions that promote the development of strategic and prospective sectors of the economy. One of them is the textile sector.
The Visegrad Group (V4) is an agreement between four countries -Poland, Hungary, the Czech Republic and Slovakia, signed in 1991, reflecting the efforts of the Central European countries to cooperate on many joint activities within the framework of generally understood European integration. The aspiration of all countries belonging to the V4 group was accession to the structures of the European Union. They perceived their integration with the EU as the next step in the process of overcoming artificial divisions in Europe through mutual support. They achieved this goal in 2004 (May 1), when they all became members of the EU [1] . The accession of the Visegrad Group countries to the European Union gave analysis of the problem allowed to pose the hypothesis that the accession of the Visegrad Group countries to the European Union had a positive impact on the development of entrepreneurship and improvement of the textile industry's competitiveness in the context of the implementation of the Europe 2020 Strategy.
Research methodology
One of the most important factors affecting the economic growth of the state is foreign trade, and its value testifies to the competitiveness of a given country. The basis of the theory of comparative advantage is the assumption that every country should produce and sell abroad what it produces comparatively better than others [3] . Comparative advantage is thus defined as the ability of the economy to produce a particular good in a more efficient way than it is produced by other economies, which is expressed in the directions of export and import specialisation of the country [4] . The commonly used measures of a state's competitive position is the RCA index -Revealed Comparative Advantage (index of disclosed comparative advantages) [5] , IMP -index of import penetration, and RTA -index of relative advantage of trade. On this basis, the following analysis defines the comparative advantages of the textile sector of the Visegrad Group in trade with the European Union. RCA and RTA ratios above unity indicate a comparative advantage, while the IMP index above unity speaks of a lack of advantages and testifies the market absorption for a given Figure 1 ).
The main trading partners of the Visegrad Group in exports are Germany, France, the United Kingdom, Italy, Austria, the Netherlands, Russia, Spain, Romania and the USA, while in imports they are Germany, China, Russia, Italy, France, the Netherlands, Austria, South Korea, the United Kingdom and the USA -see Figure 2 . According to World Bank data, the ten main trading partners of the Visegrad Group countries in trade with the European Union in 2004-2016 include Germany, France, Italy, the United Kingdom, Austria, the Netherlands, Spain, Romania, Sweden and Denmark, whose total trade value in the period discussed was 274 billion USD in 2004 and had doubled by 2016 to 550 billion USD (see Figure 5 ) [9] .
At the same time, it should be emphasised that the Visegrad Group achieved a total surplus of 9. Undoubtedly such a significant increase in trade surplus with a simultaneous increase in the total value of trade of the Visegrad Group with the main trading partners of the European Union was influenced by the accession of the Visegrad Group countries to the European Union, which resulted in a simplification of procedures related to trade between Member States as well as greater flexibility of production and low wage costs compared to other partners in the initial period of integration, which is consistent with the fundamental static effect in the short term.
Preliminary analysis of trade in the Visegrad Group countries and the increase in the value of production in the textile industry in 2004-2016 raises the research question as to whether the Visegrad Group through an increase in the value of production in the textile industry plus a simultaneous increase in the trade exchange value and trade surplus also achieves comparative advantages in the textile sector in trade with the EU? To answer such a research question, we analysed the trade and Figure 7 .
On the basis of the preliminary analysis, it can be concluded that the textile sector is starting to play an important role for the Visegrad Group in trade with the European Union, which is especially reflected in positive trade exchange data, whose constant upward trend can be observed from 2009 -see Figure 7 . Such a precise research background enables a detailed analysis of comparative advantages for the textile sector.
In order to analyse the disclosure of comparative advantages, RCA indices were calculated, i.e. the index of comparative export advantage; IMP -import penetration index and RTA -index of relative trade advantage. On this basis, the comparative advantages in the textile sector of the Visegrad Group were determined. RCA and RTA ratios above unity indicate a comparative advantage, while IMP rates above unity indicate that there is no advantage and testify market absorption for a given product group.
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The initial analysis of the textile sector as a whole (CN 8 50-60 and 63) leads to further more detailed exploration of the industry within the textile sector, in which the Visegrad Group achieves competitive advantages. A detailed analysis is presented in The analysis above shows that the Visegrad Group as a whole in the textile sector, despite a significant surplus in trade with the European Union, which is accompanied by an increase in trade exchange in the textile group, remains a group of countries that in most of the products of the textile sector does not achieve comparative advantages, and in those in which comparative advantages were revealed are product groups characterised by low added value.
Conclusions
The fibre and textile industry is the oldest branch of consumer goods production in the world. It is a diverse and heterogeneous sector that covers the entire production chain of transforming natural and chemical fibers (such as cotton, wool and oil) into end-use products, including clothing, household items and industrial textiles. When it comes to the intensity of trade, textiles and clothing is the second largest economic activity in the world. Globalisation and ongoing liberalisation expose EU industry to increasing competition from a large number of countries with low labour costs (especially from Asia), for which this sector is one of the most important sources of income and employment. 
